()

%

Birth Of A Tea Company

By now, most people are
familiar with our company,
but in a move that might be
considered as “reverse engi-
neering” from the dot-com
craze of the 90s, The Original
Ceylon Tea Company has
been successful in making the
move from ‘Clicks to Bricks.’

The Original Ceylon Tea
Company was founded in
1999 by a group of entrepre-
neurs and investors as an
online purveyor of 100%
pure, high mountain-grown
teafrom Sri Lanka. Under
the direction of new president
and CEO Kit Riley, the com-
pany has reinvented itself to
successfully compete on the
nations grocery store aisles.

“Internet traffic has been
good and continues to grow,”

says TOCTC CEO Kit
Riley, “but the opportu-
nity to introduce our teato
abroader audienceis sm-
ply too great to ignore.
It's a chance to show
drinkers of today’ s herbal
hot drinks what a sensu-
ous experience a cup of
truly extraordinary tea
like ours can be in terms
of it'sfragrance, taste, and
even therich, golden
color it presents.”

The Original Ceylon Tea
Company is now represented
coast-to-coast, and is found is
such prestigious grocers as
Whole Foods, Central Market,
Albertson’s, the Kroger fam-
ily of stores, and many more.
To find adistributor in your
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The Best Tea in the World®

area, call ustoll-free at (877)
333-9901 and bring your cus-
tomers ‘the best teain the
world®.’

For more information, visit
our website at www.ceylon-
tea.com.

A Note About December’s Tsunami

Sri Lanka®tea estates are
too far inland and too high in
atutide to have been damaged
by the disastrous tsunami that
on Dec. 26. Though relatives
of workers were touched,
those on the estates them-
selves, and the precious crop,
were spared.

The tsunami took thousands

of lives; devastated beaches;
and washed away coastal vil-
lages and resort accommoda-
tionson Sri Lankaand in
Thailand, Indonesia and India.
While the greatest damage
occurred on Sri Lanka's east-
ern and southern reaches,
where numerous fishing vil-
lages disappeared, people

throughout the country were
impacted.

The Original Ceylon Tea
Company has made a dona-
tion to the fund seeking to
provide aid to the families
who suffered most.




“...delicate
infusion, light
and mellow, in
the style of fine
champagne.”
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Theterm "plonk” is usually
used to describe wine of infe-
rior quality, but it might also
be used to describe cheaply
blended multi-origin tea.
While some tea blends boast
that they contain tea from Sri
Lanka, The Original Ceylon
Tea Company is 100% pure,
high mountain-grown Ceylon
tea

A recent articlein the
Washington Times by Richard
Slusser, the wine analogy
continues with a discussion of
the characteristics of tea
grown in Sri Lanka' sthree
primary areas.

1. Lowgrown, upto
elevations of 2,000
feet; "strong, pun-
gent and full-bodied,
in the style of a shi-
raz."

2. Medium grown,
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2,000 to 4,000 fest;
"full-bodied,
rounded and refresh-
ing, inthe style of a
pinot nair."

3. High grown, above
4,000 feet and as
high as 7,800 feet;
"delicate infusion,
light and mellow, in
the style of fine
champagne.”

All teafrom The Original
Ceylon Tea Company is
100% pure, high mountain-
grown premium tea. These
rare leaves produce the dis-
tinctive color and superior
flavor that setsit apart from

tea grown at lower elevations.

Here, from the Sri Lanka
TeaBoard whose logo we
proudly bear, are guidelines
for the perfect cup of tea:

Always use 100%

Ceylon teathat has
been stored in an air-
tight container.

Use water freshly
brought to the boil,
and always warm the
teapot (while the wa-
ter is bailing).

Use 1 teaspoon of tea
|eaves per person
and ‘1 for the pot,” or
just 1 teabag for
each person.

Take the teapot to
the kettle, and pour
the boiling water di-
rectly on the tea.
Allow 3 to 5 minutes
for infusion time.

Stir the pot before
pouring.

For more recipes and tips,
visit our website at www.
ceylon-tea.com.

Company president Christopher ‘Kit' Riley isa 1985 graduate of Texas A&M Univer-
sity (BBA, BANA). A classic entrepreneur, Kit was president of InfoSource Consulting
Group before selling the business to his partnersin 1995. Later forming Riley & Associ-
ates—atechnical consulting firm—Riley was drawn to the tea business in the late 1990s,
took control of The Original Ceylon Tea Company in July of 2001, and took over official
duties as president in December of that year.

Kit isassisted in the company sales efforts by food industry veteran and now vice presi-
dent of operations, Trace Catlin.

Company president Kit Riley in one of Si Lanka’s high mountain tea estates.




' ()

The fact that green tea pro-
vides fabulous health proper-
tiesis undisputed. But, when
it comesto taste, it's simply
not everyone's cup of tea.

The Original Ceylon Tea
Company isout to change al
that with the introduction of
its Green Line—three pure,
high mountain-grown green
teas from Ceylon (Sri Lanka)
featuring natural Lemon,
Raspberry and Jasmine fla-
voring.

“Green teais such a healthy
drink,” says The Original
Ceylon Tea Company presi-
dent Kit Riley, “but not eve-
ryone loves the flavor. With
our Green Line, we're going
to give them 3 reasonsto love
drinking green tea and they’ll
get the health benefits as an
added bonus.”

What makes green tea such
a powerful addition to healthy
lifestylesisthatitisrichin
catechin polyphenols, particu-
larly epigallocatechin gallate
(EGCG). EGCG isapower-
ful antioxidant that provides
health benefits beyond the
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ability to neutralize free radi-
cals. Itisaso shown to limit
cancer tumor growth, inhibit
cancer cell development,
lower LDL or bad cholesterol,
and fight the creation of blood
clots.

So-called “carb avoids’
that are living the low carbo-
hydrate craze through diets
like Atkins® or South
Beach™ will be pleased to
find that the B vitamin com-

+

plex in green teaaidsin car-
bohydrate metabolism and,
of course, the tea contains no
carbohydrates.

A study by the American
Cancer Society reports that
green tea, in drink form, may
help prevent skin can-
cer. Other medical condi-

ment, cardiovascular disease,
infection, and impaired im-
mune function.

The new Green Line from
The Original Ceylon Tea
Company is available now for
immediate delivery.

For more information, visit
www.ceylon-tea.com.

tions for which drinking
green teaisreputed to be
helpful include rheumatoid
arthritis, weight manage-

The Green Line combines our high, mountain-grown green tea from Sri Lanka with all natural lemon,
raspberry, jasmine flavoring. Of course, purest can still enjoy our pure Green tea, too!

The Original Ceylon Tea
Company is dedicated to sup-
porting the distinctive retail
partners that feature our
brand. To show our apprecia-
tion, we offer a Retail Sup-
port Program designed to:

Promote your store
name with consum-
ers.

Support The Original
Ceylon Tea Com-
pany brand in your
store.

Provide an informa-

tion service to your
customers.

Drive Consumer
Traffic to Your Store
Locations.
Demonstrate your
commitment to carry-
ing the finest brands.

What we provide:
- Design servicefor a

4.25" x 5.5" postcard.

Full-color printing of
5,000 postcards fea-
turing your store
promo.

Bonded, 3" party
mailing service list
processing and han-
dling.

Postage and handling
for mailing the post-
cards.

All we need from you:

- One-time use of your
customer list by our
bonded mailing ser-
vice. We'll take care
of everything else!

Help us drive traffic to
your store. If you have ques-
tions, or would like to imple-
ment a Retail Support Pro-
gram for your store, contact
our marketing director, Al
Hamman at (423) 467-9864
or a @Ceylon-tea.com and
we'll go to work for you.

Thank you for your support!
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Only an enchanted island could cultivate our tea.

It'saland not much larger
than the state of West Vir-
ginia, but with aterrain, a
people, and a culture that are
truly aworld away. Rising
from sealevel in the bay of
Bengal in the Indian Ocean to
peaks over 8,200 feet high,
Ceylon (Sri Lanka) isan ex-
otic locale of both high com-
merce and untamed jungles.
Here you'll find elephants,
tigers, and leopards, in some
of the most lush and breath-
taking scenery the world has
to offer.

In the highest peaks, in clear-
ings carved out of the jungle's
heart, are the tea gardens
where the select teas of The
Origina Ceylon Tea Com-

pany are grown. Meticu-
lously harvested by proud and
experienced hands, our teas
are processed by traditional
methods to produce a brewed
drink with a color, aroma, and
flavor that are cherished by
tea-drinking connoisseurs the
world over.
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